
Using Respectful Humor for 
Outreach of Meteorological 

Research
C. Aaron Price, Ph.D. (AMS)

C. Kauffman, Ph.D. (PennWest University)







Smart Silly



Secret Sauce

Smart Silly



• Simple to use e-mail newsletter
• 21 million readers (+40%)
• Subscription model
• Some forecasting content
• No meteorological science content



Weather with a Twist

• Free bi-weekly e-mail newsletter
• Mostly current research

• Brief
• Lighthearted style, humor
• Respect the intelligence of the audience

• Topics mostly from AMS journals
• Official Launch in February 2024
• Promotion via social media and word-of-

mouth

https://weathertwist.substack.com/
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The Ivory Tower Speaketh

• Humor can break through the noise and combat 
misinformation (Boukes & Hameleers, 2023; Eichmeier & Xenos, 2024; Yeo, et al., 2023)

• Encode messages with positive emotion (Patterson, Anderson, Johnson 
& Marx, 2024)

• Foster in-group social cohesion (Reisch, 2014; Wood et al., 2016)

• Be careful of negative stereotypes and scientific arrogance 
(Cooper, Nadile & Brownell, 2020; Zhang & Lu, 2022)



Subscribers

Social media

Wx events

Word of mouth



Who are they?

• White (86%)

• Slightly more woman than man (+7%)

• ~30% work in weather, water, climate
• Middled age (m=52y[16])

• 25% <40y



What do they think?

What have you learned from reading WWAT? How would you describe WWAT? 







Production

• 4 hours 
• Skim AMS recent journals

• Occasionally international/other

• Write a draft
• Copy edit w/ChatGPT
• Send to science advisory team

• Polish/rewrite awkward sentences while waiting

• Post and monitor comments



Business Model

• 6% average paid subscriber rate
• $5/month average donation
• 10,000 subscribers would bring ~32K in annual revenue*
• Launch in 2025 with bonus content for subscribers
• Advisory board honorariums, hire illustrators
• NSF AISL grant proposal submitted in January ’25
• Lockheed-Martin sponsorship



Help Wanted

• Need more science advisors!
• Need more not-me authors for 

broader perspectives and humor
• Write full articles
• Co-write with me
• Readers are friendly!

• Please tell your friends, family, 
countrymen

• Post to weather social media 
channels

• Like, comment, share aprice@ametsoc.org

Thank you to our scientific council of doom:

• Chad Kauffman, Ph.D.
• Swarndeep Gill, Ph.D.
• Beth Mills, M.S.
• Milind Sharma, Ph.D.
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