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Broadcast Media (The Pro’s Know)
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Where People Get Their Weather

This is where the NWS can fit in



www.weather.gov



A Picture is worth a 1000 Words!Words!



But if this says 1000 words….



Then this is Priceless!



Courtesy:
Neil Patel
www.quicksprout.com



• Humanizes the message (public more receptive)

• Displays nonverbal communication (55% of all communication)

• Gives us the ability to use body language and tone to measure 
severity

• A human voice/face increases trust in our message

• Allows us to “bring it all together” utilizing multiple mediums

• Improves audience engagement (taking the proper actions)

Benefits of Using Video

* Brings the meteorologist directly to the customer!



Harnessing the Power of Social Media



• Social Media is not consumed the same way

• Different apps/websites have different uses

Effective Use of Social Media



Order Algorithm Chronological Algorithm

Video Length 1-15 minutes 10-60 seconds Any length

Lifespan 0-24 hours 0-1 hour 1-7 days

Immediate? No* Yes No

* Facebook Live!



Harnessing the Power of Social Media

Facebook Live

• Live Streaming Anytime (including archived online video)

* Alerts followers that we are going live immediately

• Perfect for synoptic scale outlooks & intermediate updates

• Easy communication of forecast, hazards, & uncertainties

• Allows for real-time two way interactions



Facebook Live (Winter Weather)



Facebook Live (Winter Weather)



Harnessing the Power of Social Media

Twitter

• Briefly preview or draw attention to upcoming events

• Quick video updates to ongoing events

• Perfect platform for “InstaVid” type video collages

• Sharing spotter video reports



Twitter (Windy Day)

vs.



Twitter 



Harnessing the Power of Social Media

YouTube

• Used for detailed forecast briefings

* Primarily aimed at core partners

• Ability to produce educational videos 

• Videos generally intended to be permanent



YouTube Channel

Partner Briefing (English) Partner Briefing (Spanish)



YouTube Channel

Educational Hangouts Educational Videos

Awareness Campaigns



Skype & Hangouts

Great for interviews with local and national media partners



How we do it…

1.  Studio Lighting1

1

2.  Quality Microphone

2

3.  HD Web Camera

3 4.  AWIPS II Display (Maps)
4

5.  PC Display (Multi-Source)
5

6.  IPAD (monitor comments)

6
7.  Video Capture Card

7
8.  X-Split Broadcaster

8



How we do it…

AWIPS II PC



How we do it…

Camera Input

AWIPS II Input

PC Input
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Thanks! 


